FairPrice Group
Media Kit

FairpriCEGrOUp Retail Network Media Solutions | 2025
Everything Food Made Easy



Singapore’s Largest Retail Media Network

your gateway to reach
a diverse, engaged
audience at scale




High Reach Touchpoints, Nationwide Impact

seamlessly connecting
shoppers across our

grocery, food and partne
network via in-store, and{
digital

>2 M identifiable customers

from our NTUC Link loyalty
programme

>809% of them are

digitally connected and
frequently engaged the app

FairPriceGroup
Everything Food Made Easy



Key statistics at a glance: FairPrice Group customers and network

Grocery in-store

A Y
order N NG

>50% 2in3 >80m >60% 570+

digitally digitally average grocery market retail, food and
connected connected uses monthly page / share with the beverage, and
belongs to the the FairPrice screen views largest network convenience
younger and Group app on a with average of stores outlets
mid-to-higher weekly basis session duration islandwide
affluent translating to of >3 mins

segments high WAU
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Our Retail

Media Solution 0 %

IDENTIFY ENGAGE MEASURE & OPTIMIZE
FPG 1st party data: Full-funnel Omni touchpoints: Closed-loop attribution:
Real customers and real txns Meet customers where they are  Connect media to sales impact
Integrated Solutions, po— >

Va8 Social media, DOOH, EDM, PNS,
Store entrance display, ,

Measurable Results

)

Scan QR at entrance

FairPrice Group can

provide an integrated = 4
SOIUtiOrI With *% EDM, PNS, Sponsored search, g
. Digital display, placements, @
compelling value 3 receits e g
‘GI% =)

propositions to ((oeoe )
advertisers

FPG 1st
Party
Data

Behavioural N

Vouchers, Gamification

Transactional

< Conversion

FairPriceGroup

Everything Food Made Easy




Identify

Innovating Customer Experiences: From loyalty evolution to digital
excellence to better understand our customers

T T
1998 2019
NTUC Link FairPrice Online App

(Grocery In-store) (Online Grocery)
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We know their shopping ...start knowing their online
frequency, average monthly

spends, basket items...

FairPriceGroup

Everything Food Made Easy

shopping transaction details...

2020
Scan & Go
(Omnichannel)

Q

Brand Deals Sp cialty Brands Fre
Free gifts & more! reshe ly

Featured Seeall

orter ] orter]
ﬁ‘e}:} % n 15
0 " n g
Wl Woogenoam)if |5
.} 88 > Qo §

...ability to partially stitch up

in-store and online grocery
shopping behavior...

2021
Launch of Digital Loyalty
& Payment

13:419

R (1) 10559(5105)

WinMG ZSEV
electric car
Spend $30,

get 1 chance.

Grocery delivery
Conve

Grocery
in-store

...being able to fully stitch up
customers omnichannel
shopping behaviour, aiding
discovery from pre-sales,
sales, post-sales...

2022 & beyond
Digitalising Food Services
& Launch of Trust Bank |V

12:28Q w T .

R @ am9sisa.

Get up to $5 OFF
Pay via the app in-store
d J y pt 0 $5 off

TSCs apply. u

Grocery delivery

uuuuuuu

‘‘‘‘‘‘‘‘‘
Grocery Order food
in- store
/4 0

Recipes ol Rewards
&ideas _» ® o
o Hjo ¢

..deepen our understanding of
customers, looking beyond
omnichannel but also
omnivertical engagement and
shopping behavior




Identify

Breadth & Depth of Data: Empowering our partners with actionable
data for long-term growth

We use >200+ traits and permutations across 4 main categories to identify

the ideal audience for your campaiqgn objective
4 paig J Get to know our audiences

_______________________ Target with confidence using

N E? our transaction-based
e Email audiences, eliminating the

_______________________

o Category engagements confusion of black-box
Shopper e Search and interest segmentations
e Loyalist browse

e Lapser Buyer e Add to cart

; Break out of category silos
to understand customer
behavior (e.g. Affluent,
purchase segmentation, app

_______________________________________________

---------------------------------------------- . behavior and more)

e Young Family i

e Wine Lover e Age :

e Home Cooks e Geography ! Achieve brand goals by

e Health e Affluence i leveraging our strategic pre
Conscious ! campaign insights to target

5 high value audiences
FairPriceGroup

Everything Food Made Easy 7



Identify

Audience activation: Achieve specific objectives and deliver measurable
outcomes through our tailored retail media solution offerings

Description

Grow brand and category market share by
acquiring new customers, engaging existing
customers and reactivating lapsed customers as
the primary key levers

High reach and impact end-to-end marketing to
drive new product launches and branding
campaigns targeting the 2m+ audience base across
the different touch points

. . . O O .
@% Retail media solutions ‘o Advertiser type
Lifecycle managementto {8  ,epeeso  COnsumer
drive category market Unilever Packaged Goods
share grOWth ) Abbott L'OREAL
urxy Full-funnel marketing VISA 5...  Consumer
strategy across all —— Packaged Goods &
FairPrice Group’s N Non-Consumer
channels and touchpoints Packaged Goods
in the customer journey )/ remmERO
Unilover
) Abbott L'OREAL
cg Lead generation to ) Non-Consumer

S AN
W attract 1PD audience and z!:;;':;ssg @ Packaged Goods
convert into customers

F a’rp r ’Ce Gr o up Note: Non-exhaustive list of solutions to drive specific objectives

Everything Food Made Easy

Target specific audience segments, drive them to

fill onsite form and convert them into customers
(e.g. Drive leads for insurance advertiser, pass back the leads via
FTP for them to follow up and close)



Engage

Engaging Shoppers Across the Journey: Reach your audience at the
right moments with FairPrice Group’s retail media assets

llustrative Shop/Eat Post-sale/repeat

Plan, identify Decide, check Browse Add to Check- Receive Check Give
need promos offerings Compare basket out, earn order receipt feedback

Offsite:
Email and App
push notifications

Offsite:
Paid Display,
Video & Social

Onsite:
FairPrice Group
app assets

In-store POSM, roadshows
Onsite: — 9 Iy ==

In-store assets n  SEE=CX i

(Grocery & " '

Kopitiam)
FairPriceGroup

Everything Food Made Easy Note: Touchpoints above is illustrative and to be confirmed for actual campaign”




Precision Targeting,
Measurable Results

Delivering the

right content to
the right audience,
at the right time,
and being
measurable

FairPriceGroup

Everything Food Made Easy

Measure & Optimize

° Attributable conversion and sales

Engaged user level conversion and sales™”

~ Attributable user level engagement

' Unique reach, impressions and click-through™

A Customers data and insights

FairPrice Group’s customer profile (e.g. Young family)

> Lead generation

Drive leads from FairPrice Group’s 1st party data

Note: Attribution is based on identifiable FairPrice Group’s customers™”



Measure & Optimize

Closed-Loop Attribution: Measure real user engagement across the
customer journey, linking retail media touchpoints to transactions

lllustrative example: Deepen the breadth and depth of
pie: customers insights through FPG

..the breadth and depth of customers
insights are very high level

We know David engaged the campaign
touchpoints and this is profile:

CHOOSE BETTER SO ROR
WITH NUTRI-GRADE DRINKS OR WATER 7/ # of unique / #of
reach q impressions Layering "+ Young family
served FPG's 1PD + Age: 35 - 40 L with ki
: and assets . © with kids
a ................................... : (PurchasedbabySKUs)
N 1
| S e
v/ # of HPB ./ # of customers ! + Lives at Bukit : + Fan of old
- - . 1 .
points issued : scan QR code ! Timah . Chang Kee
: : (Ordered grocery online) *  (Redeem rewards)

_______________________________________________

+ Bought ;
nutri-grade A SKU :

(During campaign)
“Closed-loop” to

track campaign
conversion to

FairPriceGroup measure ROAS

Everything Food Made Easy 11

+ Drive a car
(Pump petrol at Caltex)




Omnichannel customers reach and engagement

amplifying campaign across the
FairPrice Group’s grocery and
food network

FairPriceGroup

Everything Food Made Easy




Digital (Onsite)

App’s Digital Assets: Drive awareness and engagement via

digital touch points

FairPriceGroup

Every Day, Made A Little Better

SAVE UP TO
47% OFF

OLDEN
_CHEF

FairPrice

BAKED
MACADAMIA

FairPriceGroup

Everything Food Made Easy

ONLINE EXCLUSIVE

$5 OFF $30 + :
Free M&M'S Mug —
(worth $40) z

o N
Browse now

Grocery delivery ~ Grocery in-store

$100FF  Fairfice " N\ ‘.’

first order e

Food takeaway
S
oo

Vouchers for you Seeall

Rewards

Delivery

4
+ $8OFF
) ' > //
h $80 min. spend
+a with $80 min. spen /;

Expires in 6 days

Get your favourites delivered Seeall

$10 off for first-time users!

Buy 1 Milo Chocola...

“ricq

gE! Pay/Earn

Online Grocery

(5 FairPrice Personal v

€ Q Upto30%off on M&M'S Chocolate and Swe.

@© 530506

Fees may apply ®

$5 OFF $30

FREE
M&M’'S Mug

(worth $40)

Vouchers Available See All

", $8OFF
with $80 min. spend > //
+ Expires in 6 days VZi

Your past purchases See All
== @
oo o
ﬁ oo Y < H
\ Home Categories Promos Lists More

high frequency

In-store Grocery

FairPriceX{¢ra
AMK Hub v Challenges

Q Search

Store Campaign & Events

SAVE UP TO
47% OFF

16 g »?
‘3,}.—,@ . suy fresh
g with confidence
| BT i e
=

A"A

R 0w o

Hot picks this week See All

B $5.50
3 g FairPrice Facial Tissue Box (3ply) i
B

4x 140 per pack

= |

[ Add to list
Better luck tomorrow! %
o4 aa Al
Home Categ Pi My list

13



Digital (Onsite)

App’s Digital Assets: Drive awareness and engagement via high frequency

digital touch points

Checkout Receipt
Banner

< Payment ref. B-01389275

o
*2.16

Payment completed
Here's what you've earned:
Connect to your Healthy 365 app

@ Automatically earn Healthpoints on your next
purchase. Learn how

$8 OFF

.‘ Online Grocery

M&M’S Mug ¢ ¢

(worth $40)

View items

items

FairPriceGroup

Everything Food Made Easy

mail Marketmg

P ; - -
B0 rrmice Wire (@ cimminS

(nc

Limited Time Deals End In

00 00 00 QO

HOURS MINUTES SECONDS

STACKABLE DEALS
FROM 15 - 19 AUG ONLY

Shop now

23 JUL - 19 AUG

FREE

Razer Cobra Mouse
(worth $64.90)

With min. $95 purchase of
participating Oral B products.

13-19 AUG

FREE
Tefal 28cm Wok Pan
. (worth $59.90)
| With min. $119 purchase of
icipating products.

Geo Push
Notification

Push Notlﬁcatlons

Save up to 47% — Limited Time! 1m ago

ovourites before they e gane. T 30 06t A Taste of Singapore at Home! |~ 24m ago
Shop now to save big » VIS'It Junction '8 to trx the new (:;olden Chef
Hainanese Chicken Rice & Chilli Crab pastes.
Till 27 Oct!
SAVE UP TO
47% OFF 1

TRY New FairPrice Flavoured Nuts  24m ago
Till 27 Oct, visit Clementi Mall to try the 2
exciting flavours - Fried Chicken & Roasted
Corn Cashews! @

NEW flavour-packed Cashew Nuts! 1m ago

©

. Only $3.90 (U.P. $4.90) each for our NEW
Fried Chicken & Roasted Corn flavours! Shop
now >

Flavoured Nuts ;Ak%ucu
@ $3.90 each -
(U.P. $4.90)

14



Digital (Onsite)

FairPrice Group’s Link Programme: Link Rewards as an engagement lever to
delight customers beyond grocery and food

Highly engaged rewards programme with >95% redemption rate...

< Rewards

. K=
»
GET LINKPOINTS
on your favourite online brands
°
My Linkpoints N My vouchers
@ 13967.26 2131

Reward categories

@00

All Food & Health
Beverage  &Beauty
Play and Win
Time to get lucky!

Win attractive
rewards and prizes.

Shopping

Tech gadgets & home appliances

Leisure

©
e
S

Seeall

< Reward categories

All Tech gadgets & home appliances Union Exclus

= Filter Sort by High to low ¢

Challenger Harvey Norman
AirPods Pro (2nd Gen)  Delonghi EC685.M
USB-C Dedica Pump Espresso...

(@ 30,000 Linkpoints (@ 30,000 Linkpoints

SMEG Challenger
26cm Casserole, with Laifen Swift Premium
Lid (Cream/Red/Black)  Hair Dryer (Golden Blue)

(@ 28,730 Linkpoints (@ 27,900 Linkpoints

AW L ——

FairPriceGroup

Everything Food Ma

de Easy

- [ 4
ll\ SAVE
14%
[ s——
AirPods Pro (2nd Gen) USB-C

Valid till 31 Dec 2025
(® 30,000 Linkpoints

Details

Redeem AirPods Pro (2nd Gen) with MagSafe Case (U.P.
$349) for just 30,000 Linkpoints (worth $300).

Features:

e Advanced Hearing Health: Includes a hearing test,
clinical-grade hearing aid, and loud sound reduction.

o Adaptive Noise Control: Blends Active Noise
Cancellation and Transparency for optimal listening.

e Immersive Audio: Personalised Spatial Audio with
dynamic head tracking.

* Convenient Controls: Manage playback with intuitive
touch gestures and Siri interactions.

 Built to Last: IP54-rated for durability with up to 30 hours
of listening time with the case.

(@ Youhave 13,967.26 Linkpoints

Redeem now

...and >120 partners island-wide

Or.: p:
(7 FairPrice

I Ciub

Jollibeant

We've et spreading yoy

KoririAM

ﬁOWN‘TOWN
; EAST)\

!

umisushi

WING JOO LOONG

since 1947
-y
D’iﬁszgrs

SKECHERS

Unity

LRIRLL

Climbin,

@ ERIENR
Haidilao Huéguo

Q@ The Sou
o<w Sp()() P

(%)

OIQI;IID

COUNTRY CLUB

...and many more

15



Digital (Offsite)

Paid Digital Media Efficiency: Integrating offsite audience activation and
measurement solutions with onsite assets to drive engagement outside of FPG

Programmatic display & videos audience

Meta paid social ads audience activation

and measurement solution

activation and measurement solution

FairPriceGroup

Everything Food Made Easy

WHY Meta with FPG?

e Enhance ads relevance
beyond branded creative for
HPB’s paid social strategy
with our 1st party data

HOW can your brand drive

offsite engagement via Meta?

e Increase creative relevance
by ensuring that we are
reaching the right audience
with the right message

WHY programmatic via TTD?

Ability to leverage on FPG 1st
party data for audience
activation and closed-loop to
measure performance for
open internet engagement
through our partnership with
TTD

How can your brand drive

programmatic offsite
engagement via TTD?

Target FPG customers on
relevant inventory layering
contextual targeting across
the open internet based on
apps/sites that are related to
consumer electronics etc

16



In-store (Onsite)

In-store digital screens: Amplify campaign awareness targeted at the
in-store grocery shoppers

Awareness across >150 screens Augment impactful campaign key visuals to capture in-store grocery shoppers’ attention

1)

cocar Mom/clg

HOPPER.
0 UNSWANTED

FairPriceGroup

Everything Food Made Easy 17


https://docs.google.com/file/d/1LG9AFFzvjocAobioElrw2c3dR9knHN54/preview
https://docs.google.com/file/d/1LG9AFFzvjocAobioElrw2c3dR9knHN54/preview

In-store (Onsite)

Kopitiam in-store assets : Amplify campaign awareness and customers
engagement across the food network

36 digital screens across 15 outlets Point of sales materials (POSMs) across Kopitiaom and Lau Pa Sat
| ‘

Kozl

At Kopitiam,
we make good food
affordable for everyone.

Lamp

- . : - i : : - \o
= ¥ 5 . il | - ) = . . = :
We connect family 4 ~ [k . : : e B ! r w E : - - - : pOSt
and friends through el ' TN | . screens AL : W b
: : = el £ -3 : - ] " : : banner
R Giaiaiaial joyful food experiences. v ye . atthe .
S 3 XX : : : atLau
U ot : . cashier ' PoSat
e S e~ : L e

. Installation

. at Main : ! Installation
Entrance © Atrium . at Satay
: © Activation : Street
e © Space 5 (Boon Tat
. St/Robinson 9P :
: Entrance)

: Road)

FairPriceGroup

Everything Food Made Easy 18



In-store (Onsite)

Scan-At-Entry: Focusing on gamification to drive excitement and engagement

Conversion
Cugtomer scans .Q.R at Customer receives a voucher upon Customers proceeds to view After payment, prompted to
FairPrice or Kopitiam . - . . .
entrance with the scratching the scratch card. Upsized in-store promotions and discover more vouchers at

o rewards used to drive excitement. view/use vouchers nearby store
FairPrice Group app

SCAN TO UN LOCK 9:41 ll 7 - 9:41 all ¥ - o4 oll 7 -

: N 6:00 ul 4C =&
Pay/Earn el
D AI LY X X < Exclusively for you { Paymentref. A-75180997
S U R P R I S E S Here’s your daily scratch card Here's your daily scratch card

° More scratch cards tomorrow! )
In-store vouchers Seeall
| .

Present QR code in store

*47.03

|:I I:I Payment completed
$20FF $20FF = Here'swhat youive eared:
Cacarcola min. spend $10 @ Coca-cola min. spend $10 > J

17.58 Linkpoi
{ k \""’J"“J\S‘“&%’N 7 v Valid till 25 Aug 2024 d © 11758Linkpoints >
» N

We'll add th\s to yourvouthcrs Come
back tomorro r new %.\vatch cards!
il

In-store deals Seeall

> "

Pay with

L]
L 1
$0.95 $6.70 697 $3.84 eeee 6860 > View items
Pasar Prepacked Meiji Fresh Milk - FairPrice DBS Mastercard 11items
Carrots Regular.. Tissues -!
500g 2L e H 100g « Hal

FairPriceGroup

Everything Food Made Easy
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Bringing Solutions to Life

use cases showing how our

solutions drives engagement,
transactions, and measurable
success

FairPriceGroup

Everything Food Made Easy



(7 FairPrice Personal

Sales
Booster

360 activation across in-store and
online touchpoints to drive visibility

OBJECTIVE

$5 off FairPrice housebrand

ENJOY
$5 OFF $40

Boost sales across in-store and online ittt ga) SEATIORED ECOMM BANNER
R R 1st exposure upon SWIMLANE Reinforce reminder
during Chinese New Year 2025 app open Product showcase at on the promotions
the top

deals ending in:

00 00 00

Limited time

Win $5 FairPrice
Housebrand* voucher!

ENJOY

(’ NTUC FairPrice @ X 3

Lo | Reached 180K unique users
53 across the FPG touchpoints

[8 Usher in the Lunar New Year with $5 off
FairPrice housebrand items! ¥ Save big and
stock up for your celebrations!

860K ad impressions delivered

f@f
% 15% sales uplift vs pre-campaign

FLASH DEALS,
BIG SAVINGS!

0000
INSTANT REWARDS OFFSITE (META) CRM (EDM)
In-store gamification Offsite to nudge outside Reinforce reminder
of FPG through EDM

FairPriceGroup

Everything Food Made Easy Note: Non-exhaustive list of assets illustrated above




New
Product
Launch

Surfacing the right inventory at the right
time to the right audience segments

OBJECTIVE

Drive awareness of the newly launched
Tortilla chips product

A Reached 530K unique users
53 across the FPG touchpoints

7.3M ad impressions delivered

customers reached

* *
© Converted 21% of the unique
(@00dJ

FairPriceGroup

Everything Food Made Easy

Onsite:
FPG app
assets

Offsite:
FPG EDM
& PNS

Offsite:
Paid
Display,
Video &
Social

MoFu: Drive BoFu: Drive

ToFu: Drive Awareness . . .
Consideration Conversion

< a

Snacks & Confectionery

(Any 2At$6.50

HIGH REACH PLACEMENTS HIGH SOV IN-TILE PAGES BANNERS
Drive awareness upon app open To reinforce the awareness of the new product launch

\I'NLEASMM‘}(EF“W New FairPrice Tortilla Chips & 10m ago New FairPrice Tortilla Chips & Tor
w

> Only $3.25 each! Try our fun new flavours: Only $3.25 each! Try our fun new flavours:
CR“ nc“ Nacho cheese & Spicy Nacho cheese. Shop Nacho cheese & Spicy Nacho cheese. Shop
) now >
y A — New FairPrice 0 25 &
Tortilla Chips Tortilla Chips o é »‘;
« [ stoprow ] [ shoprow ] » ~
¢
-
TG P ——
EDM & PNS TARGETED PNS
Mass reach to the full identifiable Identified and re-target potential customers with product vouchers
and contactable customers to drive them the conversion funnel

HEFUN
© e @

| CRUACH
WINNERTE \‘? |

META (DRIVE REACH) META (RETARGET)
Drive incremental reach targeted Retarget customers segments who
at the non-contactable identifiable have not engage any of the
customers and rest of market touchpoints or engaged but have

excluding contactable not purchase



TTD A“die“ce Global first
ACtivation & CHEERSTO &g N W2

34x
Measurement Ll

higher ROAS compared to

BEGINNINGS

)0} L& 15x

‘ lu{c-‘ixsﬁevuumsgrf} {7 \ @ Iow¢r|CP,°apompareq to previous

AVl _ - s - SOClal media campaligns
Enrich paid digital media Tiger Beer CNY campaign: Drove lower CPA vs past campaigns with
targeting with FairPrice targeted high-value FairPrice audience segments and closed-loop

measurement; Followed up with 2 campaigns post CNY success

Group'’s 1st Party Data

OBJECTIVE

Drive brand awareness outside of
FairPrice Group ecosystem

Market-first in SG

189 %

($)
I I l I uplift in sales during

campaign period

¥ 12-hours

(O) average conversion time

le
le

Coca Cola CNY campaign: Track customers who clicked on Coca Cola's
display ads on the open internet, and made a purchase online or in-store

FairPriceGroup

Everything Food Made Easy

previous social media campaigns



Scan
Gamificatio
n

Drive customers growth through targeted
initiatives through EDM, PNS and vouchers

OBJECTIVE

Drive engagement through acquisition
and reactivation

o[o

An optimisation example:
“Personsalised” content to more
targeted segment within the campaign
target audiences

FAIRPRICE
SELECTED PRODUCTS

SAVE with Halal Housebrand!
Good quality, even better price. Maximize your

New voucher just in!
Shop for up to 25% OFF on your
Housebrand favourites! Tap for more

Why pay more when you don’t have to? 2 " ik
1% Try our range of over 300 FairPrice Housebrand savings with FairPrice Housebrands today!

items! Tap here

ooD 6 5 OUER 390
, eETERERCE g Gan Ao
Targeted ~400K unique users e
across the EDM and PNS ® o) ®
1ST MONTH 2ND MONTH 3RD MONTH
Key focus on acquiring Target customers who Optimize conversion in the
4M ) ) . new and reactivating utilised the vouchers to next repurchase cycle to
ad impressions delivered lapsed customers with drive repurchase improve ROI
targeted EDM, PNS and (Based on the category
voucher repurchase cycle)

>80% voucher redemption %
by the targeted customers

FairPriceGroup

Everything Food Made Easy




AR T
® Go Green|
Challenge

a
hot fou Know?
. . . € HOMEGROWN QUALITY
o Welcome! 4 YOU CAN TASTE
. J 5
. uiz your eco-knowledge from 22 May - 18 June 2025 @ lutri
an to be green! s
in daily to v 4 N .
s %

Keep Trying!

o 5 /
S ) : You did not solve the puzzle.
I n g a p o re - P e Play again to get your daily prize!
) 7

. Playagain '

Leverage games to drive awareness,
engagement and sales of sustainable
products, and incentivise customers with
vouchers for sustainable products as game
rewards

INTRO PAGE RESULT (LOSE)
Read up about the Engage the game Page to encourage
mechanics and mechanic repeat

Go Green|
(Challenge

CHOOSE RSPO-

e
~X-_ 115K engaged the Go
Green mini gamification | ——

==, W |

Well add this toyol

Campaign Performance:

again tomorrow!

Lt AN
& 9.95% avg. vouchers R
'L%_Oé redemption rate % ey

RESULT (WIN) REWARDS HOMEPAGE
FairPriceGroup Inform about the Collect voucher Voucher reflected

Everything Food Made Easy prizes won that shopper won on the swimlane




Health
Promotion
Board

Amplify awareness of Healthier Choice
Beverages (HCS) across online and

Full funnel omnichannel
activation and targeted offers at
specific customers segments

', AMPLIFICATION
y Drive awareness of ?ﬁ
% the Healthier Choice E@

In-store Beverages products

OBJECTIVE FPG MEDIA SOLUTION PRODUCT VOUCHER

...Through our ...Alongside with vouchers as
Shape behavior and increase HCS < [Py— Digital & In-store assets tier-up to drive acquisition
transactions during CNY 2025 —
%ﬁooss 4 7 S N About this voucher
BETTE! = S E ihagtt
JoTRYGR ) Sin et . $10OFF
4 ; vy & emoose. | with $10 min. spend on participatin

w ReaChed 945k un|que users : 5 I EEMmER Wi 2 :.:""-.-"2 :cealtfﬁerChoi;Symbcjpmdzctsg v

QO : T =6 -
3\  across the FPG touchpoints ) 3 =9 e

Before checkout, tap ‘Add vouchers'
Select the vouchers to use and tap ‘Apply'

ise and tap Apply’

- o

. 12% increase in consumption vs
- CNY 2024

FairPriceGroup

Everything Food Made Easy

Milo Chocolate Malt UHT
Packet Drink
6x200ml

45 (103)

Past Purchase

Y Addtocart

Note: Non-exhaustive list of assets illustrated above

Milo 3in 1 Instant Chocolate
Malt with Milk- Regular
16x27g « Halal

4.6 (326)

Past Purchase

Y Addtocart

. = ..,,,——: 5 i ‘J ‘ ‘
T0OM ad impressions delivered .».\,'

Eligible items
Buy these to use voucher for delivery

$3.90
8
% FairPrice Vegetable Ol



https://docs.google.com/file/d/1LG9AFFzvjocAobioElrw2c3dR9knHN54/preview

FairPriceGroup

Every Day, Made A it Better

BYD Lead Generation Campaign

Test Drive a BYD Electric
Vehicle Today

Amplify BYD campaign targeted young families with kids and
drivers across high impact onsite placements to capture leads

and test drive
*34.40

Payment completed
Here's what you've earned:
17.20Linkpoints

5 3M 1.7k

Leads generated for the 5

Impressions delivered :
across the onsite and CRM different BYD models car

\ A test drive )

FairPriceGroup

Everything Food Made Easy

Jone  loud.mktg fairpricegroup.com.sg &

=

(¢




Let's Partner for Success
we are ready to grab a
coffee with you, discuss
solutions to help achieve
your business goals
together

FairPriceGroup
Everything Food Made Easy
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